Trend _ Dl‘lven Mapping your customer journey shouldn’t be a one-time event. Tastes shift,

and new products, services and technologies are launched. Consumer trends
CUStomerJOU rney MCI p offer a powerful way fo respond to these changes. Here's an example of
a Trend-Driven Customer Journey Map for TrendWatching's fictitious

coffee shop; opposite is a blank copy to use in your next brainstorm!
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PROPOSED ACTION Work with partners who could Conduet a survey to understand Define your brand purpose. What if you refused to serve
wh i implement facial recognition customers needs at the point Create a loyalty scheme that customers who didn't have a

at capabilities can you - o 7 -

leverage to implement the tech. Ensure the solution of purchase. Find the right tone allows customers to contribute reusable coffee cup? This isn't
changes? addresses customers’ basic and format to deliver the info to that purpose within the for everyone, but you'll show

human needs. customers are seeking. broader brand ecosystem. customers what you stand for.




